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Purpose  
This document outlines the publication policy for Bristol Community College’s page on 
Facebook. Facebook is an online social utility that allows individuals to connect on a 
variety of bases. The “page” application on Facebook allows an individual or group of 
individuals to create a place for a group of people to come together around one central 
organization. The Bristol Community College page on Facebook is intended to provide 
the College community with a venue to come together online to share thoughts, ideas, 
and experiences through discussions, postings, photos, and videos.  
 
The Bristol Community College page on Facebook aims to provide students with up-to-
date College information and the opportunity to communicate with page administrators 
and other page users. This policy is intended to outline proper use guidelines in order to 
ensure the most effective use of the page.  
 
This policy addresses the College’s official site on Facebook. In general, individual 
faculty and courseware pages are not included in this policy, however, if an employee or 
student group at the College creates a page on Facebook that could be affiliated with 
the College, the address and contact information for the person responsible for the page 
should be forwarded to College Communications. The College does not take any 
responsibility for pages developed by others.  
 
Participants of the BCC page on Facebook and those who create pages associated with 
BCC should refer to the employee or student handbook to review College policies.  
 
Because the technology that drives Web communication changes rapidly, this policy 
may be adjusted to reflect issues that may arise in the management and implementation 
of the page or for any other reason that supports the College’s priorities for the page.  
 
Responsib le parties  
College Communications and the Student Life Office are administrators for the 
College’s page on Facebook.  
 
Those who wish to contribute information for the BCC page on Facebook should email 
Communications@bristolcc.edu. College Communications should also be contacted if 
administrative access is desired.  



 
Content development  
All content must relate directly to College business, programs, and/or services. Content 
placed by administrators cannot promote individual opinions or causes which are not 
directly related to College purposes. 
 
Content should be short and written in active voice. Remember to consider the 
audience; the style and tone of content should be direct and student-oriented.  
 
Photos and videos  
Uploaded photos and videos must relate directly to the College and/or student life and 
should not be used as a promotional tool for programs, products, or services outside the 
College.  
 
All photos and videos must adhere to existing College policy as found in the student and 
employee handbooks.  
 
Updating and adding content  
The page should be maintained and as up-to-date as possible. In general, the more 
frequent the content is updated, the more users will access the page. Dated material 
needs to be removed as soon as reasonably possible.  

Fans 
The term “Fan” refers to a member of Facebook that decides to “become a fan” of a 
particular page. This means that the person is a recognized fan on the page, is able to 
interact on the page, and receives updates sent out about events.  
 
Fans of the page cannot be censored by administrators, and are only censored by the 
terms and conditions of Facebook*. Facebook does establish many guidelines in 
regards to language, posting pictures and videos, and various other topics. Be sure to 
read the guidelines carefully and report fans that violate any terms or conditions.  
 
Existing policies governing student and employee behavior apply to the College’s 
Facebook page. The College takes no responsibility for content developed by non-
employees.  
 
Other  
Because the BCC page on Facebook is an interactive tool, administrators should 
monitor the page closely and frequently to supervise user conduct.  

Any questionable conduct should be reported to College Communications.  

Facebook terms and conditions* must also be followed strictly. 

 

* FacebookÕs terms and conditions can be found at http://www.facebook.com/terms.php. 


